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If submitting by email, please send advertising materials to:
Lise Dubois, Production Director, Security Systems News
ldubois@unitedpublications.com, 207-846-0600 x214

All files must be submitted “print ready.” Keep all live copy at least 1/2 
inch away from trim area. Any file manipulation and/or repair is a billable 
service. Publisher will not be held responsible for errors when files are not 
submitted in accordance with our specifications.

Accepted formats are PDF/X-1A, strongly preferred format. Use the Overprint 
Preview feature in Acrobat to verify your PDF will print properly before 
sending. Tiff or EPS format Resolution is 300 dpi, CMYK channels only.

Tabloid Spread

Junior Spread

1/2 Tab

1/2 Jr. Vert.

1/4

Tabloid Page Junior Page

1/2 Jr. Island

1/2 Jr. Horiz.

1/6 1/3 Jr. Square

2/3 Jr. 1/3 Jr. Vert.

1/3
Tab

Submission Policies

 
 Width x HeightDimensions

TAB PAGE
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Trim 10.625” x 13.625”
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Trim 10.625” x7.25”

JUNIOR PAGE
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Trim 8.125” x 10.875”
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COVER TIP
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*Some areas on cover tip front are 
restricted, template will be provided.
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Marketplace 3” x 3”
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By Ken Showers, Managing Editor

THE U.S. Department of Justice 
(DoJ) has filed an antitrust 
lawsuit to block the proposed 

acquisition of Spectrum Brands’ 
Holdings Home and Hardware 
Improvement division by its rival, 
Swedish conglomerate Assa Abloy.

Assa Abloy and Spectrum make 
two out of three of the largest play-
ers in the residential door hardware 
community, an industry sector 
worth roughly $2.4 billion. In its 
complaint the DoJ alleged that the 
acquisition would eliminate impor-
tant competition between the com-
panies and would drive up prices, 
while lowering the quality of goods 
and services for consumers for at 
least two different products, smart 
locks and premium mechanical 

DoJ sues to stop Assa Abloy from acquiring 
Spectrum Brands’ Home & Hardware division

door hardware.
“Millions of 

Americans rely 
on these compa-
nies’ door hard-
ware products 
every day to meet 
their most basic 
privacy and secu-
rity needs,” Assis-
tant Attorney 
General Jonathan 
Kanter of the Jus-
tice Department’s Antitrust Divi-
sion said. “Competition between 
these two companies, which are 
two of the three largest companies 
in an already concentrated industry, 
has benefited American consum-
ers in the form of lower prices and 
better quality. That important com-

petition would be 
extinguished if 
this merger were 
allowed to pro-
ceed to the detri-
ment of Ameri-
cans.”

Assa  Abloy 
has protested 
in response to 
the suit filed by 
the DoJ, say-
ing in a release 

that, “ASSA ABLOY and Spectrum 
Brands strongly disagree with the 
Department of Justice’s character-
ization of the proposed transaction, 
and will vigorously contest in court 
this effort by the DOJ to oppose the 
transaction.”

Assa Abloy President and CEO 

Nico Delvaux goes on to say, “We 
believe strongly in the acquisition 
of HHI as we together will increase 
investments in the residential seg-
ments and strengthen our com-
bined product offering for the 
benefit of consumers.”

The statement confirmed that 
the companies agreed to extend 
their agreement for Assa Abloy to 
acquire HHI to June 30, 2023. 

If the merger were to go through 
the DoJ says that Assa Abloy would 
have a “near monopoly” on pre-
mium mechanical door hardware 
and more than a 50 percent share 
in smart locks.

You can read the full statement 
by the DoJ online at www.justice.
gov and Assa Abloy’s response at 
www.assaabloy.com. SSN

By Ken Showers, Managing Editor
SAN FRANCISCO—Former Uber 
Chief Security Officer Joseph 
Sullivan was convicted by a 
federal jury Oct. 5, 2022, for his 
role in covering up a 2016 data 
breach of the company.

Sullivan was found guilty of 
obstruction of proceedings of 
the Federal Trade Commission (FTC) and mispri-
sion of felony in connection with his cover-up 

Former Uber Chief Security Officer 
convicted for data breach cover-up

efforts regarding the 2016 
hack. United States Attor-
ney Stephanie M. Hinds 
and FBI Special Agent in 
Charge Robert K. Tripp 
made the announcement 
after a four-week trial.

“Technology companies 
in the Northern District 

of California collect and store vast amounts of 

Security and technology 
leaders Tomás Maldonado and 
Ryan McKenzie to headline 
ISC East’s Keynote Series

By SSN Staff
NEW YORK—ISC East, one of the 
Northeast’s leading security 

and pub-
lic safety 
e v e n t s , 
hosted in 
collabo-
r a t i o n 

with premier sponsor Security 
Industry Association (SIA) and in 
partnership with ASIS NYC, has 
announced the keynote speakers 
for this year’s conference.

ISC East 
keynote 
speakers 
announced

By Ken Showers, Managing Editor
WASHINGTON, D.C.—New bipartisan 
legislation introduced on Sept. 
22, 2022, seeks to protect critical 
infrastructure through strength-
ening the security of open source 
software (OSS).

The Securing Open Source Soft-

Bipartisan legislation aims to make 
open source public infrastructure

ware Act (SOSSA) was introduced 
by Senators Rob Portman (R-OH) 
and Gary Peter (D-MI) alongside 
members of the Governmental 
Affairs Committee and Homeland 
Security as a means of enhancing 
open source software in light of 
serious security issues. In particu-

lar they note the 
Log4J incident 
last December 
that sent securi-
ty experts scram-
bling to secure 

millions of vulnerable systems. 
SOSSA see page 18
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Send eMaterials to cdaggett@securitysystemsnews.com; pmacijauskas@unitedpublications.com
For other eMedia or eNews questions, contact Peter Macijauskas, eMedia Manager, 207-846-0600 x282
File Manipulation: Any manipulation work that needs to be done to submitted digital files will be billable at $195/hour, 
with a one-hour minimum charge.

Upon request, ad performance data will be provided, subject to availability. We strongly recommend incorporating campaign URLs to track click-through 
statistics, as this may not always be available and is not guaranteed. Publisher-supplied ad performance includes relevant pageviews, impressions, and/
or open or delivery status, pending availability.
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eMedia Specs 
Website Ads* 
Billboard (1)  970 x 250 pixels (px) 
Pop-Up  500 x 500 px 
Note: Digital edition pop-up ad dimensions differ from web pop-up. 
Sticky Footer 970 x 90 px 
Poster  300 x 250 px 
Leaderboard  728 x 90 px 
Top (poster & leaderboards) follow the same specs as non-top ads.   
  

  

Video Poster  
• 300 x 250 px static image • YouTube URL embed link  
• >5-minute video 

eNews Specs 
Newswire Banner Ads* 
Full-size  640 x 90 px 
Half-size  315 x 90 px 
Text Ad 50-words of copy & URL 
Note: Premier, primary, secondary & tertiary banners are full-size.  

Newswire Native & Sponsored Content Ads 
• Headline 

Op
tio

na
l • Byline 

• Photo 
• Link to resource  

(i.e., landing page) 

• Up to 600-word 
story 

  

Newswire Job Posting 

• Job Title   • Up to 50-word 
description • URL 

  

Top 5/Most Read/Editor’s Picks Ads* 
Banner 640 x 90 px  

  

Brand Spotlight 
• Subject line • 600 px wide GIF or 

JPEG 
• Company logo • Headline 
• URL • Up to 200-words of 

copy  
  

Webcast 
• Webcast Details 
Confirmed date & time, title, 
description with 3 bullets on 
why to attend. 

• Sponsor Assets 
Company name, hi-res logo & 
URL 

• Presenter Info 
Bio(s), headshot(s), 
company name, title & email 
(email for internal use only) 

• Webcast Related Image 
Note if authorized for print/web 
promotional use. 

Optional  
• Up to 3 questions to be added to the registration form. 
• Seed questions asked by SSN moderator during live event. 
• Handouts (up to 3) & poll questions for live event. 

Digital Edition (DE) Ads 

DE
 S

po
ns

or
 

eNews Banner 
Displays in eNews release. 

• 640 x 90 px JPEG 
• URL 

  

 

 

Tab Page 
 

Tab-sized ad will display 
adjacent to digital cover. 

• Bleed 10.875” x 13.875” 
• Trim 10.625” x 13.625” 
• 300 DPI 
• URL 

   

DE
 P

op
-U

p 

Tab-Sized Ad 
• Bleed 10.875” x 13.875” 
• Trim 10.625” x 13.625” 
• 300 DPI 
• URL  

Note: Web pop-up ad dimensions differ from DE pop-up. 

White Paper 
• White Paper PDF • Promo Details 

Title, summary with bulleted benefits 
(up to 3) & CTA (call to action) with 
URL. 

• Company Assets 
Name, hi-res logo & URL. 

• Sponsor Contact 
Including name & email to send lead 
information. 

Podcasts 
• Company Assets 
Company name, hi-res logo & 
URL. 

• Sponsor Introduction 
Up to 70-words to be read at the start 
of the podcast recording. 

• eNews Ad Banner  
640 x 90 px with URL 

• Web Poster Ad  
300 x 250 px with URL 

Sponsor Developed Podcast specifics will be addressed by editor following 
approved proposal for scheduling & content.   

*Indicates required ad specs  
• GIF or JPEG; max file size of 50K 
• 15-second animation limit, 3 loop max 
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eMedia Specs 
Website Ads* 
Billboard (1)  970 x 250 pixels (px) 
Pop-Up  500 x 500 px 
Note: Digital edition pop-up ad dimensions differ from web pop-up. 
Sticky Footer 970 x 90 px 
Poster  300 x 250 px 
Leaderboard  728 x 90 px 
Top (poster & leaderboards) follow the same specs as non-top ads.   
  


  


Video Poster  
 300 x 250 px static image  YouTube URL embed link  
 <5-minute video 


eNews Specs 
Newswire Banner Ads* 
Full-size  640 x 90 px 
Half-size  315 x 90 px 
Text Ad 50-words of copy & URL 
Note: Premier, primary, secondary & tertiary banners are full-size.  


Newswire Native & Sponsored Content Ads 
 Headline 


O
pt


io
na


l  Byline 
 Photo 
 Link to resource  


(i.e., landing page) 


 Up to 600-word 
story 


  


Newswire Job Posting 


 Job Title    Up to 50-word 
description  URL 


  


Top 5/Most Read/Editor’s Picks Ads* 
Banner 640 x 90 px  


  


Brand Spotlight 
 Subject line  600 px wide GIF or 


JPEG 
 Company logo  Headline 
 URL  Up to 200-words of 


copy  
  


Webcast 
 Webcast Details 
Confirmed date & time, title, 
description with 3 bullets on 
why to attend. 


 Sponsor Assets 
Company name, hi-res logo & 
URL 


 Presenter Info 
Bio(s), headshot(s), 
company name, title & email 
(email for internal use only) 


 Webcast Related Image 
Note if authorized for print/web 
promotional use. 


Optional  
 Up to 3 questions to be added to the registration form. 
 Seed questions asked by SSN moderator during live event. 
 Handouts (up to 3) & poll questions for live event. 


Digital Edition (DE) Ads 


D
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eNews Banner 
Displays in eNews release. 


 640 x 90 px JPEG 
 URL 


  


 


 


Tab Page 
 


Tab-sized ad will display 
adjacent to digital cover. 


 Bleed 10.875” x 13.875” 
 Trim 10.625” x 13.625” 
 300 DPI 
 URL 


   


D
E 
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Tab-Sized Ad 
 Bleed 10.875” x 13.875” 
 Trim 10.625” x 13.625” 
 300 DPI 
 URL  


Note: Web pop-up ad dimensions differ from DE pop-up. 


White Paper 
 White Paper PDF  Promo Details 


Title, summary with bulleted benefits 
(up to 3) & CTA (call to action) with 
URL. 


 Company Assets 
Name, hi-res logo & URL. 


 Sponsor Contact 
Including name & email to send lead 
information. 


Podcasts 
 Company Assets 
Company name, hi-res logo & 
URL. 


 Sponsor Introduction 
Up to 70-words to be read at the start 
of the podcast recording. 


 eNews Ad Banner  
640 x 90 px with URL 


 Web Poster Ad  
300 x 250 px with URL 


Sponsor Developed Podcast specifics will be addressed by editor following 
approved proposal for scheduling & content.   


*Indicates required ad specs  
 GIF or JPEG; max file size of 50K 
 15-second animation limit, 3 loop max 
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